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China (Qingdao) International Import Consumer Goods Fair 2020
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Concurrent event: Qingdao International Imported Wine Exhibition
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China Qingdao Cosmopolitan Exposition
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Exhibition Area
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650 Standard Booths

600+
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Exhibitors
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Brands from 45 Countries and Regions

33,583
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Visitors
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Professional Visitors Accounted
for 72%

40+
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Activities for online and offline
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2020 China (Qingdao) International Import Consumer Goods Fair (hereinafter referred to as
"Qingdao Import Fair") has been successfully held in Qingdao Cosmopolitan Exposition
during December 18 to 20 in 2020.In the context of global epidemic fighting, the three-day
exhibition was still held smoothly and attracted people from all walks of life to attend, which
laid the important base for the recovery of economy and importindustry as well as the further
industrial escalation.Despite the limited travel conditions, overseas brands from 45 countries
and regions actively participated in the exhibition with the support of embassies and
consulates in China, commercial associations, agents and other forms. Besides, due to the
international travel limits, some national pavilions like Italy, Thailand, Canada, Sri Lanka,
Vietnam and etc were not available to attend the exhibition on site, they chose to organize
their enterprises to attend the online exhibition to establish the relationship with domestic
buyers. With the support of authoritative organizations from different sectors and regions,

Qingdao Import Fair could step into a wider field.
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HOSTS:

China Chamber of International Commerce Shandong Chamber
Advisory Committee on Nutrition Guidance of China National Food Industry Association
ORGANIZERS:

Trade and Investment Service Center of CCPIT Shandong
Qingdao Junsheng International Exhibition Co., Ltd.
CO-ORGANIZER:

JETRO Qingdao

China Taiwan Cross Strait Exhibition Association

SUPPORTING UNITS:

Commercial Section of Royal Embassy of Cambodia in China
Jinan Imported Food Association

Weihai Cross-Border E-Commerce Association

Macao Convention & Exhibition Association

www.qiiechina.com
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Duhe, the president of Advisory Committee on Guidance of China National Food Industry Association

FEEFRAZUABREMBRILWAEBRESAZRERSFOEED S
Ma Guangwei, the deputy secretary general of China Chamber of International Commerce Shandong Chamber,
the director of Trade and Investment Service Center of CCPIT Shandong

BABZIRMIIEE BRRLFTKE) IR
Mr. Yoshikawa Akinobu, the director of Jetro Qingdao Office

BHIEREAFERAZATER —SWHEBER  fifftEFederico Lage
Mr. Federico Lage, the director ofinvestment and trade and first secretary of Embassy of the Oriental
Republic of Uruguayin China

HE = A B

attended the opening ceremony and delivered their speeches.

EETRRREISKEERE
Tang Xuyan, the vice president of CCPIT Qingdao Sub-council

FRTMEBFRNXRENEIEERS

Liangliang, the vice director of the exhibition office of The West Coast New Area of Qingdao

SFRRFEXFEEIGE K /Charge D’ Affairs—Mr. Oundo Charles Mukaga
Mr. OQundo Charles Mukaga, the Charge D’ Affairs of Embassy of the Republic of Ugandain China

UWARERRSAZRERSHORMTELRE

Mr. Song Xinsheng from Trade and Investment Service Center of CCPIT Shandong

BEHMEFZARTR

Mr. Ageel Ahmed Chaudhry, the representative of Pakistan chamber of commerce

PEEERZRRPOMBRKER
Gong hui, the general secretary of CHINAINDIA EXCHANGE CENTER

REMEREREERRKRNE

Zhangfengju, the representative of Embassy of The Republic of Vanuatu in China

MAMFLEREEARER
DongBo, therepresentative of Embassy of The Syrian Arab Republicin China

RS KB E S IR LT
Zhao Chuanyu, the general manager of GULLY WINDS WINERY

ARELBRATNERKRRE
Wujun, the chairman of C.L. Enterprise GmbH

EWMSREREURAREHEAFER

and other representatives attended the opening ceremony
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The Exhibits Come

From 45 Countries and Regions
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BT RBEEKREE
Embassy of The Republic of Ugandain China
tZEM North America BRIEFEAFEE
Embassy of The Oriental Republic of Uruguayin China
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Royal Embassy of Cambodiain China
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Embassy of the Republic of Togo in China
. . ESE R E AR
B3N South America Embassy of The Republic of Vanuatu in China
— Embassy of The Syrian Arab Republicin China
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Pakistan chamber of commerce
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BE=RERZE
Polish Investment & Trade Agency

PEENERZ R

ChinaIndia Exchange Center

FHERET

Qingdao International Business Hub (Japan)

REB=

Thailand Chamber of Commerce

T AR kR B

Armenian Chinese Partnership Center

FWEREIIHE

Macao Convention & Exhibition Association

FEEORMbE

Jinan Imported Foods Association

EBTBREFESHE

Weihai Cross-Border E-Commerce Associatio

PESZIHFREZRAZIRMDS

Taiwan Cross Strait Exhibition Association

www.qiiechina.com
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Four theme exhibition areas gathered excellent global goods
Eight highlight sectors brought all-round experience for quality life
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Quality Life Food/Wine
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Quality Life Exhibition Area
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Food&Beverage Exhibition Area
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Parking Building
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Japan Exhibition Area
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Wine&Spirits Exhibition Area

KEHBR ESid=114 BB HHBRE RIR R BERZNE UNHERABKIR G BiRikm
Household Cosmetics Maternal and Digital and Home Snack Food Wine & Spirits Coffee & Coffee Drinks ~ High-end Beverage
Items infant Supplies Appliances
AERE  HKEEMEEER  REREG 1) R BERR LHEISES RIERmR
Toys Jewelry Clothing and Luggage and Bags Dairy Product Baby food Meat Frozen Food
Accessories
= A= N s ™
EXiRiEm I2R1E  pmempmn KSR K= BRHER WERR  ARERBRER
Health Care Products  Arts and Crafts Cross-border Service Trade Sea Food Fresh Fruits Bakery Product ~ Semi-Finished Products
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E-commerce Service

and Vegetables and ingredients
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Datas about visitors
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33,583

A total of 33,583 people visited the exhibition
during the three-day exhibition period

=RREPMBAIRAIT33,583AK

/2%

Professional audiences such as agents and
dealers account for 72%

REH. ZHEBFEWMRAET72%

17.3%

Professional audiences outside Shandong
province accounted for 17.3%

WRELAIMIE WA SEE17.3%

96.2%

visitors expressed
the satisfaction

AR R EIAEI96.2%

It was the first time for me to visit the Qingdao Import Fair,
and felt glad to see that Shandong could hold this kind of
exhibition. All the businesses were affected by this year's
outbreak, but with the help of exhibition, we can exchange
and share ourideas, discuss the difficulties we have met as

well as explore the new direction for business cooperation.

I have also met some new suppliersin this exhibition, and
hope nextyear|canvisititagainif thereisachance. It
would be better if there could be more products appearing
and hope the exhibition could get

betteryear by year.
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Datas about visitors
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TAMAREE L S5KE

The Sector of Professional Visitor

S
Retail

32.29%

&k

catering

10.40%

HOB/EEE/MEE

Importers / distributors / wholesalers

26.00%

A E RN

Institutional food supply

2.99%

&R 9.78%

manufacturer

e K2 & EEAR 55

Consultancy and management services

6.90%

R IR 11 68%

Trade service agency

TAMREBERIFEM D

The Region of Professional Visitor

66.23%
& B

Qingdao

17.27%
L% 45 LSS

Outside Shandong Province

16.50%
L% & R EL A

Other cities in Shandong Province
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Datas about visitors
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TOP10
Visitors'
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PRODUCTS

HOASRIE Importfood hall

KRR R
FLH 5
LER]

—

>
TR S
=il

BiEe
S2 LT
BRI
BEERRE
IR¥L/omege
TR/EERFHR

=]

Snacks

Dairy products
Children's food

meat

Baked Goods

Mother and baby food
Organic edible oil
Wine & Spirits
Beverages / coffee

Dry/fresh fruits & vegetables

/
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TOP10
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PRODUCTS

RE4EE Quality life Hall

BxRBEBR Household ltems
EZid=l1d Cosmetics

BEAER Mother and baby products
#HBxREB Digital appliances

=} Toys

ITZmilm Arts & crafts and gifts

REEIR/ARE  Jewely
IR EoE Clothing and accessories

23] Shoes / bags
RIIRS I Trade service agency
- /
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Datas about exhibitors
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83.2%

Exhibitors Intend to
Attend the
Exhibition Again
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45

Countries and
Regions
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10,000+

Exhibits
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95.6%

Exhibitors Expressed
Satisfaction

EEREEIXEI95.6%
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EXHIBITS TYPE PROPORTION
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Activities
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Several activities like Japanese products presentation, wine master classes and overseas
enterprises poster display were held on site.
This fair also featured with "exhibition + Internet"”, gave full play to the information technology
advantages like new media and cloud platform, realizing the two-way interaction for online and
offline, strengthening the matching of supply and demand so as to enhance the sense of gain and
strive to achieve more practical results and benefit more enterprises.Since launched in June
2020, the online exhibition platform has been supported by several foreign institutions in China
from nearly 20 countries. And several online business matchmaking conferences were held

successfully such as Italy, Vietnam, Thailand, Canada, Japan, Lithuania and other countries.

BEBERNE 26 1 120+

AN o7
Japanese Products Presentation A el KU

Enferpnses , Purchasers
1 | i

FIMES AL B 67 600+

. E5M Ak P mm RN
Overseas Entferprises Display Entferprises Product
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800+
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Enterprises
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Online Matchmaking Conference %’},\
Sessions
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Focuson a Vibrant
Global Market

SEE YOU IN 2021
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@ Qingdao Import Expo
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China (Qingdao) International Import Industry Expo 2021

2021%6H25-27H 25-27June2021
HE-F5tHRESHE  China Qingdao Cosmopolitan Exposition

30,000m’ : 62,000+ 40+
RYER = TEAR % L TiE

Exhibition Area ibi Professional Buyers Activities

FREERAI12001
12000 Standard Booths.
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